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B4 T X 4 oz 4 a7 2> e ke R A AT O i 3 AR Y
“SRAMERE” REMME S SEAINEE,
Arrow (1973) AR STHE “BH T 3#b
Tk R”,OMcWilliams Hl Siegel (2001) AH
S FTAER BN AR R AEREERDY
Wit SEANATE” QX #1155 IR
ST E A 2 B B —FF BB R £ Mk #
ST AEHF 5T T B P T ) B B A R A
XRFEAR, UV HEAEEEAL. TIARM
BEA, T LA KL i 4 4R BT O s AR DR A 25 [E)
B, hitsflEws; R, SlitsTER
—F FF B3 8 # B 47 K (Carroll®& Shabana,
20100, O R AIF M RN E A KB (Porter &

» FXEEFMABRESHFETHE (TEAWMEREN
M EHEAVHBE Y (12CGL039) . hEM LRl EETEA
FEXERERNBERSHEEMATE (ZRBE XM EE
HEREPEOFHER). PRARELAVFLBREIELT
H AW HLFTESBOFMOTIFR ) GhHES: 2011221036)
R B RR

@ Arrow, K.J.,
cys Public Policy, 21, 1973, pp.303—317.

@ McWilliams A. & Siegel D. , Corporate Social Responsibili-
ty: A theory of the corporation perspective, The Academy
of Management Review, 26 (1), 2001, pp. 117—127.

® Carroll, A.B.& Shabana, K. M., The Business Case for
Corporate Social Responsibility; A Review of Concepts,

Social responsibility and economic efficien-

Research and Practice, British Journal of Management,
12 (1), 2010, pp.85—105.
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Kramer, 2006),Q Fxt# NikK, Silkitak
ER—F AR REY, AEhtSAEMN
ff (Keim, 1978),% L BITHESFREKRF
Hiiit & 83l (Friedman, 1970),9 R[4
Bl A, HIF5%4 S (Hayek, 1969),9

IR I FELRERH, STl s
REMECENAEHREA =1 T HBER
. —BREEAMTLWAESTEXSNL A S 6
EHREW, B4k &3 EX 4 0E B m
VIR R 8 A, XTHt & FIR B4 (B 3 v 3
AFHIT (Margolis et al, 2003);® — B Xn
TREFZHEX T EMENERRR, QFEA
A2 53 45 X5 2 ) 35 48 26 7 1 i R R DL &
FeEF 25 A Xt Nk M E R, HEZ XF
FIZEAHE FRIK (Peloza et al, 2011)® LI R H
ARG ZTMEN T ZR—RREBHEN
MAETH -BERMYGEFE (Lindgreen et al,
2010),Q = xS A (A 75 LA R A E A
EESRMET. X=2AFEMRREEREZR
BeTHA PR M E AR B BB, TREBRE
SZEMENE, £A—EBE e 2g st
SHAERMLBRARTHAMEREZRERX
(Austin & Seitanidi, 2012),® Hit,, NELE
W, BE24E, BedBalitStEmm
EEIE R EHIT RGN T, MEBE—-MEHEEL
BEAZEME, MELBREAFESENCLTLF
M EENEEREM M ERERBEFER
FHE U EE &,

=, ZENE: MEsihE
SeBFIAFIBY 0 R

X E R BE B IEH AR R AT 2k 4 2 3
TEYMEA] 35 (5 B ZE R, T3 28 SR X 40 B T
MEEAAHTER, By EanEmS, #
— S EBESAMEN AR, WILEE M ERE,
VIS Xt M B TE B A B2 A R

1 B F O [ 2 B A X 4 {8 98 W 1) 25T
8%

KTMEEBERINERET EME TR

MR, FREBHFR N EEE, HE¥HEL
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ZhM. BFFTENMEESRETEMER
BHREMSA, ftn. FRMELRERMER
TR B 30 7E 8 DR R i 1B A0 R e e o 6
HHARE PR EARNA. B TRARETR
B T R BT E A ML E, B, HEME
(ks BRI PMEZ A EIE A EFFFIE
DS, BARZ KRN, HHEENMER
TSR A Al 0 55 O (B RO AL, AR (LTS B
AN MEME T, XETERESL A
LA BRI AR —HEA BB L.

2. GRE WM EMXH M AR E B AR

AR T ETEBEH S MR ER T
MEKARITE, FRDAADMERMHRR

@® Porter, M.E. & Kramer, M.R., Strategy and Society:
The Link Between Competitive Advantage and Corporate So-
cial Responsibility, Harvard Business Review, 84 (12),
2006, pp. 78—92.

® Keim, G.D., Corporate Social Responsibility; An Assess-
ment of the Enlightened Self-interest Model, Academy of
Management Review, 3 (1), 1978, pp.32—39.

® Friedman, M., The Social Responsibility of Business is to
Increase its Profits, The New York Times Magazine,
Sept. 13, 1970.

@ PRERTE: (EMEBAR), BRA%EEFE, PEMSHEERIR
#2000 4ERR .

® Margolis, J.D. & Walsh, J.P., Misery Loves Companies:
Rethinking Social Initiatives by Business. Administrative
Science Quarterly, 48 (2), 2003, pp. 268—305.

® Peloza, J., & Shang, J., How Can Corporate social Re-
sponsibility Activities Create Value for Stakeholders? A sys-
tematic review, Journal of the Academy of Marketing Sci-
ence, 39, 2011, pp. 117—135.

@ Lindgreen, A.& Swaen, V., Corporate Social Responsi-
bility, International Journal of Management Reviews, 12
(1, 2010, pp.1—105.

Austin, J.E. & Seitanidi, M. M., Collaborative Value
Creation : A Review of Partnering Between Nonprofits and
Businesses; Part L. Value Creation Spectrum and Collabora-
tion Stages, Nonprofit and Voluntary Sector Quarterly 41
(5), 2012, pp.726—758.



HAE BE1E FHEMH: OIHESFRENSENELLEIEPIR

AR MER—-DXERTEBE, © ‘R
HERE—YUHENERFARS ANERTEZH
MIRR, EARERENHEREKAD, SEL
ERGUREZKEE LEHEATHEMRE
BERERHER” (288, 200D.9 FFLL, #
{EL 75 B A1 1L 3 A A0 A0 1 25 4 2 ) 19 X ] 5%
F. ANMHEFERE, TURMEMEE, 8
HEFEAL (AL MFBHEXT MK, BE
BEFEMXTBEMESREK, BHBREL
W HHE . FlZEMXFTPEFESBEAMEZ S
MMEFER B, TR, FEHXFTE
Bk, EANMEERZSREERAREHE
BT, MRMEASEENAH, HEF
WEZF M ERE. LN E R A ENE
WEF, BMFTERSZEEMERST. BHTR, 45
AMERELRFME. HENEMRRENEZ
i, RBET MESRBENZFSELFHET
TR, DHE. FBHEXFHEMLSEE
MERLT2EME. LS MEMFERE=
MEE, BEZEMENEA, IRERTE
SMEANR B —RERRHRE, A ELES
(R

=. MUEEMERIE AR
S TR

BRANMYTZAAS S FTERRE L
KRBTS0 TR AT R T {E S AL S8 M 8 &
Kb (FEHHE, 4%, 201D,% HEHRLH
HAXMMEQIEE K. EEHMTANEZRTE
REARR S H S FELBRER.

L. eGR4t & 3 AR L BRAE A M 815
e AT

REAVBITHSRENBRFEMLR
FRER, FHRNE Lt RELREX &K
oA TRR AW 2 FELREML
REMIHSFTELEEA,

TAERMWH S FELBREA R EI R
2 FHAEM” R, X—KRAH, il
ZENRA B RXABRARFER ML, Td
WHEFRERAHTERX—HIFW TR MR

7, AEZBRFER=ARHAEEKX. —
REREPBERMERKL, URTRFHER
MEER A ABESRENRERE, T
AR EBRARNENE ST ROBERHRRA
fiit, RZ, FEFEme L RAE RSB R R
AT, “RULETEE S EF
WX EEIFR LR STHBIRIMREE.
ZRAER T Ak A 1 B R B 55 58 R 45 A0 3k O
HIFIZE, HIL, X7 REAHF R FIE M A E it &
EHHTELYBRER TR, mEREH
%, IMERXE LML SZEMXREER
XK, BATHSFTER A XS FE S
BN, HERESVMHEREE. HMEFEK
Bewe R e A Ak 55 M E BB AR MHE, W
MELRIE B EE R4, MHEENBRRED
W ERHEZERZS . B, EHREREA LA
Moo 5 (B B AR B T R IR RRIE .

ARBS I H 2 FELBREL R BEEER
RHSRGHE., X—EABELVEERMS
M—AEERS, AW AFRLTHEHER
TR E, TTERSHM “AR” —B4HK
HEX, RABITHESESKIRFH—5, £
WERE A 2B R BMBUH TR, ELERF,
LAl HSBPRHXRERSCLETA
REAWEERE, FEERLVEGS SR
PRI R M, MAEEE. KB,
EYEHENE. IMEXBET £k 54 &0
MIX SRR, BFEANVEHSTRRA. KIE
MEfE, BEESUXtadRE, KRR
s SENFEK, EMEFEHLSMER
H; PHEQIER EEMEAL, H{EAEKE
BREGVHZERMER. BR, IMHEARR
W LIS OME BRE SEZ T REE .

2. ETHZEMEEN S EFIELER
K

REMAE NSV HSTERRE, &)

O SR (BFENMERLFR —EHARNERS. #
HEREMELERES). (EHEKSER (TEHLLSRE
KDY 2001 4E%5 6 11,

@ FHEM. HaE: GEH AN BUHSTREFEERD.
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HEFREMFHSEMER L ST RH
FRT, BIE KPR E Bl & 2 Y. dE o MRS
WA M E (B4, Ha%, 201D,9 miE
TR GETE X _b Y 22 B W TR e B 200 3R 1 i e
MAtaTER. Bk, Sl SFTIETRERH
N ALZEA B B R, SCEST RSkt
SRELBRESWER, FEFAUT=AFE
FIBA SBJR :

(D) EFLEAMEAE NI ESFEL
BEABTETHRE-—NERTFRWELSE. 1E
RS ERARRS, SUBERE—1H
BRNIMBEHERHARY L&, ek S5H %
MATHEFWHTEE, BER—-MASAZHE
MFE, HkkEC I ERENHEHUEFTE
AT — A 8 Aol FA 254 5% 5 3 R AR A
M ZHRE. XTREREENT FERFIE.
— BRI, BPRGEEFEAMEAE A AT
. B BRENEE. REABHEERS
BRER. AMBENFAENLESS, EF
Gtk B AR AN B e A S ER AT R AR
REGFRFI R, ZRIEGERS, B
RENTHENTBIFEBRRKNRREMER
. A ESTENEMNEERSP, NFEF
HHEXTEARENEIMENEIR. S5
B, HEERNEEEEMELERNRE. =
RAEERN, BPRGEHE AL LAl it
AHELAE F T 45 Lk B2 i DA T 26 A S O = A 48 g Y
. ERBAGZEARSHRER Z WAL
KR FBXR, MM EERES LA
FlaS AR T IR FBE M, MRES
YEER 1 T2 BRI A 3, WIRBA S M EA
B2 HEAMARE MR IERERXER,

(2) HTFEZEAEMENE NSNS TESEL
BA LR — B a1 B AR .
ST AR KRR T ARSI E
Rl B, 23 AH K At S A E A
FRErH, HERESVEREASEEMNH
HEIE AR M E A, THIGFEEEZARHE N
RRABENELZ TR EUNE RS, EXFE
BT, Dl FMFAZHXFEHARLE EBHE

KA AL HEN BB S HEAEL, HE—
24

AMRBHX T A RMBENEE, 8 REL,
FERRTAWAEF, B, KHAHE KL
SRR ST SBE P FEREN N ELE
W&, REENMRGEMHEZHRGHEARW,
AR AM BN E B PT BE B A HSE B

Q) BETFEZAMELIENSILMETEE
BEKERTENEEXR, EEF2HN
B, WgGREE TSI, 6 BN E
FIEERIE, MoV REF RIS TH, BEER
FRIEHEN DR “BGERKR” MXRKEERE.
Visser (2010) g, “HuilitE&FTENE
A AL BB T &t B Ot S B3R 48
MXFAE M EE T AL SR MR T E1E
HFEMENE.”? NXANZEBEE, BETEE
MEAE RS SEERFTEEHF DA
M B R A b F 32 A 25 HH O 22 18] #4 A AE il

y YRR F A F R 2 AH K T A 1E
P, REBHUSLFRNZE KRR,
WAL, E1E 36 7R B A BRI ZE 37 K6 40K 8 0 k18] 1
Wi, 5. BE, KiEF.

M. ZEMERIETE: Uik
AR EBMEENE A

BrRAe U ETENSSMEUEIEE
FEMELEME S ERAE, S EA
BRI R, X R EE LR G U E .
AT SEBLRI AR .

L. R BN R A A BE F K

Xf 4l M (B A A BT E R T ME
HE ML =41 BE. EMEERLE, £E5S
Pregsr. Pl B AHEANSARES 2L AE
ERRE; EHLRE B, HATE MR T M
AEF T RAKMERLERRA . A48
B ARALE. RUEMEEES S PHE A K
MXR; MAEMSERE L, WX TEHRFS.

O FEHME. HLE: GEH “IHE”: S ESREHREERD,
LFEBE SR 2011 .

® Visser, W., The Age of Responsibility: CSR 2.0 and the
New DNA of Business, Journalof Business Systems, Gov-
ernance and Ethics, 5 (3), 2010, pp. 7—22.
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ZHRBERI. AXBEH SN ELEZ
[l F& (Lepak et al. , 2007),Q MBI
ME,. WIHIEREIL MG EISA HEE T4
M ER BT IR ARE 1 ML R AR H KA B
EMEAENEE/ER (Bamey, 1991);% #
{ESE R 43 A7 7 vk 3R 1R £k PR A1 I 30 =2 18] B 2
VIR 2R S LB 5 b % 319 %oF 4 b 1B Y ST K
KRR R —F RN EC s B4, EE
MRl EFER G — 2 KR, X o ERE F AW
IR M ESERNENAMNEER. H
WK, ERFSFERFREMELME, H
EAE F AT T A4k 22 i B 40 (8 5
HEMEM, BN ELEEEMN SN R
FNAEB, MR R NAREYE, &
MEEMELE TS HERG TR, HF
THEEL VM EHEPNBAEETRERXER
MRE, TEAELFRENER., RERXET
ZAMEMERN AL S5 BRE ST,
HIF MR E Tt S TENE S
HEEFEE MR, BN EE, 2
— AN A E TR BT H B MBI R .
2. RELGEMECIE P BRI 25 AHE T
FlEAR T 48 “EMTRESZ AR B
RS BUER & 32 41 R B b 9 38 3R v 4 B 4 A
AN” (Freeman, 2004).9 fyBIFI28+HX N E
HHETZEXRBALTHZT RS, HE
BRI EEME A FERRER. NS
FIBHX T HELZAMEET R EIREANE
FEEMRANE, FRMPZHEET LR E
MELUFEBLE & I E 018 M E 2 AR R .
ks ARSCRE R 35 A8 36 5 Rl 43 A ik A B F 25 4
KEMERBAZAHERT. RARERRLGS
MEAEER R PRI T E>. Kk, 58
MHBRATHANL SFEHEXLTHRR, XE
FlEMEF S BEEBEEEMX, FER
BEHE. BEREME. HMbER., ZPff
PR, MATASLMSEMERIEREEENE
MHER, WERE. Bh. mRAER, JFHEM
IMFERBIFRFEAELI DL EELH. XF
R R A MERIE T N RAFE, &
BV SRR RV AESRS, hAifL

Sl A FEBAE Y X R ER A AL, 0
BUF. flkthe. B, FERHEA, R, #
LARE, AT R EE R REA TR
B FIEEESEEE MRS E MHERE,
HA S d AT RERZ Bk AR

E. GEMELERR: =KX

A {ELR IR (v BB 4 401 1 B 3 AL 9 %
R, MEre M ERIERB, EAMUKIETE
FHMELIE IR, MEREA. BREGEH
K. FEZHULBRACH, X EEHN
E AR IERTT T HE.

1. A=A REHEAL A Y R

iolb S 25 FH 2K U7 R R 5L R bR L SRy 2
W, BENERAENAS, RIIAEBRA
BAZHXT, SRETRABMEMRTT.
b2 TEE 8 olk FR 25 4 7 ZE M R
FAAT AR B C R EABE S, &7 LAR
FAEAfR Al S F £ T 2 ST B9 B 16 A 5 0 4% B # BE
. XEREFETHZSMEN LM STEEL
BRATUESELHREMES, AWK
AT REE L S, B B — Bt A S A R
HHHARMFARBRBN R, ATELE K
Bl BRF) 25 4 C 7 B BERI B B E B M1
BEfERA&R.

2. BRI

il 2 FEAE B b 7] 300 32 B A A O T -
Al AR 2R AH R T I BT TR AN BE ) B T AR
AIPMRIONE 5 Aol AR 28 40 56 77 38 52 A1 (BB 3 Y
BT STIRFIGE S, ot HOTE BB BT M RIS «

(L #4 foly A0F 2 40 5C J7 B JRLA F IR AN
BEABRT “HAME”. E—TBRENEEH

@ Lepak, David P., Smith, Ken G. and Taylor, M. Susan,
Value Creation and Value Capture: A Multilevel Perspec-
tive, Academy of Management Review, 32 (1), 2007,
pp. 180—194.

® Bamney., Jay, Firm Resources and Sustained Competitive
Advantage., Jowrnal of Management, 17 (1), 1991,
pp.- 99—120.

@ Freeman, R.E., Strategic Management: A Stakeholder
Approach , Boston, MA: Pitman, 1984.
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HMAGLER—ITHAERN. EHEHH RS,
b A2 TE M E B P 28K R B &1 B8 4 7
TERRH R EEMERE, ARMZHEXTE
FRENEAENTR, EAOMNER, ki
RUHEEEZ A E AT R IR, k57 25 A
K5 2[5 i B M BT R R M 7E 418 B SE BB
TN SHBEH KT RS ERHREE. —
s, A SR EE AR T Z B IR E A
AR, A, BT REAEEHKME.
U, ol A 22 A M E AR
HEdHE TSN EA KD, BT HA
AIRRF RIS i, AlEMMER AT REEBRER

(2) il FUF 25 48 5 77 14 387 B YR A3 BE g
FEBRER T WM KRR ALK REM L
B, Sl STEEA I SHBFHRT Z
HRFE R B ERARAL, HERAES
TRERFE ™, ATA RERISLE, X
HE-PRBALSHEMRT ZEBELEE.
R AR BE 4R 15 K5 (8 45 £ Ml A 25 4 56 07 22 8] 1
PR THEIA FKHEMEE S LS4, T HTRE
i M 4% B 3 3L FIJT R M E B IR A
RES7, TERUHTEO U RIACRE, 7E3E K E MR E
Babil i 2: ey i

3. FEERNL

BT S KEEZIN, FEMERKTTZIA
WA e R R, REXRKHE—SES
WK, 881, HEMR. FE, XMEHE
K ARE L. Bim, EEMERERT 2
GBS EERRS, HRETUSHE
HfE, Bt gt RE A CRMETFR,
HEh k= RS EMWE A S TR, N
WsCBL A B8 R, mT LR o i fE 5%
H O Xl 7™ & B R AR R, B R 5
REEL N T AERME. s, B 5N
HRERGE, BT PR TIERFERER
BAreysheg. Bk, MEEMART Z K EIER
A& LA {8, R, NMEFIZEMEAET
b R 5 A H—E A S BT E,
T B BE%E 2 5 | 25 4 52 J5 B 138 m DA B2 4
KERREMRL, PR aEa Bk
MERMNEQE S LA R B, Rl
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EMGZAENMEXTREMRAMEENEN L
1 (Austin & Seitanidi, 2012),P

N, FEEMELEIERER:
MiEBERITEHE

ikt S FRAT K X HR [ A ER X
TR A ZE X R A 1E (Selsky &
Parker, 2010),9 & 1E B A 4z b 0 F 28 A6 & O
HFAIEMERER,

1. gl 557 25 M R T 22 6] 2 5L A 7E B 3l L
5357

EYEEA T AR 2 B r e BRI % —,
BRAFFHRZEIMIMERR, NUBRESIEX
SAEB (FEHPZ, 20000,9 B, 528
BB R, BT B BFRIBHESH IR
& TR R 2 M — R UMEHETE B, BIA4E
TR ER R, BTEENEAEMAA,
Al FOR SR A T LA AE R S AL aT A T B
FXEMEMEEM (Aguilera et al. , 2007) =4
ANRGEEHTHERE.Q Hf, TAERSIANE
BPMARAR, HEBEBREGEXRLRHTF
— AL, BT HEMEEN AR LA
LRI iy, REET LRI E =4
s Es, REERIRE. XREWSZHE
TXARBRZEXRYEZE, LR T EF
Lo, Bt &ER Nz, ffER. FHE
IR S 6B N8N wRE—#MSBEE
TARABEMOEEE, EEEM SRS,
BTSSR ERETFMMSII, HTFHE

® Freeman, R.E., Strategic Management: A Stakeholder
Approach, Boston, MA: Pitman, 1984.

@ Selsky, J.W.&Parker, B., Platforms for Cross-Sector
Social Partnerships: Prospective Sensemaking Devices for
Social Benefit, Journal of Business Ethics, 94, 2010,
pp. 21—39.

® HVE: AZFEHRBEONERSE "G 2UFHED,
(EFFPITY 2000 4E4 5 .

@ Aguilera, R.V., Rupp, D.E., Williams, Cynthia A.,
Ganapathi, Jyoti, Putting the S Back in Corporate Social
Responsibility: A Multilevel Theory of Social Change in Or-
ganizations, Academy of Management Review, 32 (3),
2007, pp. 836—863.
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EAXFHEEER, EELERHRNLEK
Rl RIEMEH, MEEAEZELLAS
BIME. EHIEOL T, k5 HARM X
HRZEFEEMEEHMEXRN, HEMAE
EENERE, WS ELHNE.
2. M SR ZFMITHEERK
ETHREBSHAMA, DU ESMNEMXT
HIEERK AT LI A e, nE 1R, B—
R A ET BRA R R, 77 %5 E#8
AR, FEla@maEXReEMmmE.
1 U SHHRXTEEXRRR

B8R =2 5 MR

SRR WAL

RUMGHYAE  XRBAH BADAHE FERBOE

$E5ER £ « > ®
HEMNEEE ke > Bl
LR D o > ¥
RERN R < > BOREH
Lo ] Bl - rie
EHAF  FERe > R

L -1:3: 4 & > %
L1 B < E -3
REE 4 - > BA

(D BB BEE. REREAERED
RS FEmFZEEXT ., SLESEXRS
it B R — R E, ALY,
BRI AE o Fl 35 A 2R 5 RN E M E R R BT, WREZA
N RBEFEE. FUEERE, XELAR
R UNEREBEE~4 8 (Reputation Institu-
te, 2011),0 A REEEIR—HBEAE
HUR “{RBIE” (Godfrey, Merrill & Han-
sen, 2009),9 XMEHEMEZBHERN S, 4
WiERBE—MMERIEE, BHEERA, £
W EFIZHXFZEWEHRERIFE M F
b Ok 5 .

(2) GBS 4E (Transactional collabora-
tions), EEXFEAF, SEEFEEHN. R
FREGFHH 20 BRI, BT HE 5N 5 m 22
m. S ERBHXFZAAFEERNERE
#ME, BILEHEBHRFEEREERS VLK
%=, AR XA, MTFALTmE, X
WESSUHXEE, BANARURERH
THEFERXISKEGLIME: Rl R F2H
XFTRUMELIEESHIE, HAlfFF2FHK
FHRBEKRME. XFHERTHOHERASME
Sl SFBHAFTZETERERHERXR,

MTTE BUE Z B sh {8, Bt AT 3R48 % 05 1y
REFFHMARERXZNRRPLUEERES
## (Liu & Ko, 2011),9

(3) B &R 44 (Integrative collabora-
tions) . XFEREE R KM, FrEERMIE
ZRATANAIZ, EXMELP, Sl5FH
R Z B EAr. Hr 1E LA R B 22 A PR
REE, DA AASHEXSTZEFRANEZ
HZO®™, HFESXEEORE, RERE
EHEN, BHRSERERANXZNES
BIEAE (EBMME), SEAUT Tl 5H) 2%
HEXT WM EREE, WSt SER.

(4) THREYE (Transformational collab-
orations), TEXF AR, S1EFF X1t
SRRULRSGETEREXETFR P MA 6
HAERLIR, FERITESSTREUCH
PRI SV, Flntlsr st S,

MTRAMFHBEE XHBEE. B
RISEMTER SR, ENEZN M EE L
RAMMPLELRE: SEFTHSE5ENR
e XESEFWEEERNBZBZ L
BRERAHLA L, BRATRHEHAR NG TS
LRSS BHHMEENRERZ; B3
KPEMAZEBESE; FEEMNERE; St
MEARERFE,; MEAEFXNB—EM
A,

3. ik SRR T HERRIAE

AERAMENEABRRKEBERRTEE
XEAWEE, N TLUARNE, FEKHE
TR . 75 B BN AR 5 AR SR — R B
REVHECVEEXABESENENEEREA,
1 T 4lk AR 254 X 07 Z B ) & 1R B T 4k 8

@ Reputation Institute, U.S.RepTrak Plus 2011, Retrieved
from www. US _ RepTrak _ Plus _ Topline _ 2011. pdf.

® Godfrey, P.C., Merrill, C.B., & Hansen, J. M., The
Relationship between Corporate Social Responsibility and
Shareholder Value: An Empirical Test of the Risk Manage-
ment Hypothesis, Strategic Management Journal, 30
(4), 2009, pp.425—445.

® Liu, G., & Ko, W.W., Social Alliance and Employee
Voluntary Activities; A Resource Based Perspective, Jour-
nal o f Business Ethics, 104, 2011, pp. 251—268.
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A Study on the Comprehensive Value Creation Mechanism

of Corporate Social Responsibility

Xiao Hongjun

Zheng Ruojuan

Li Weiyang

Abstract; The practice of corporate social responsibility (CSR) aims to promote the realiza-

tion of comprehensive value. The idea of comprehensive value overcomes the limitation of

traditional concept of value which usually defines it from unilateral perspective and thus

makes it expand. The CSR model created by comprehensive value differs from those tradi-

tional models with its objective, scope and approach and is distinctive for its openness, self-

organizing and cooperativeness. Meanwhile, it is characteristic that a network which is

composed of corporate and stakeholders becomes the value-creating subject. Derived from

the expansion of production boundary, synergistic effect and coupling effect, the compre-

hensive value is realized by extensive cooperation between corporate and its stakeholders who

thus share the comprehensive value.

Keywords: corporate social responsibility; comprehensive value; creation mechanism
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