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Seeing Isn’t Believing: Narrative Characteristics and Social Psychology
of Short Video Rumors about Health Care

—An Empirical Study Based on Toutiao Rumor Database
Luo Ziwen Lin Yanfei

Abstract: In the mobile social era, short video rumors about health care are designed to be
visually impressive and highly deceptive, which makes visual perception not necessarily
reliable. Through sampling with the theories of narratology, semiotics and rumors
psychology. this paper analyzes the narrative characteristics of text titles and video contents
for Toutiao short videos. Based on in-depth interviews, the paper analyzes the transmission
mechanism and social motivation of such short videos. The study found that such rumors
mostly use the narrative strategies of “pursuing strong contrast”, “catering to traditional
imagination”, and “resorting to physical terror” . Technical conditions, the shift to visual
culture and multiple conflicts are the major social incentives for the proliferation of such
videos. Controlling the time difference between censorship and rumor reproduction,
correcting the public’s subconsciousness and improving the science and media literacy of
netizens are essential to eliminating the spread of rumors.
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