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Index System, Focus Areas and Strategy Selection in Building an
International Business and Trade Center
LiuY: Xia Jiechang Li Zhi

Abstract; To build an international business and trade center, we must have a clear under-
standing of that it should depend on a modern service industries system, instead of depen-
ding only on business and trade, and polices should be determined according to the charac-
teristics and effects of each industry on setting up international business and trade cen-
ter. This paper has established a selecting index system of leading service industries which is
made of 9 standards and 17 factors. By adopting this method, this paper analyzes the leading
service industries which will serve to support the construction of Guangzhou international
business and trade center, and concludes that government should prioritize the development
of wholesale and retail, business services, accommodation and catering services; consoli-
date the development of finance and transportation services; as well as cultivate and develop
sports, entertainment and technology-information industry, endeavor to construct a multi-
level integrated service industry system.
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