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Research on Affective Corpus Construction of Online Reviews
Cui Dazhi LiYuan

Abstract: Affective information retrieval and utilization are attached growing importance
with the development of online service- Loaded with a large amount of affective information,
consumer online product reviews contain great application value in opinion mining and per-
sonalized recommendation- In this paper. online product reviews in three different areas such
as mobile phones, appliances and cosmetics are collected and initially filtered for corpus con~
struction. In the corpus processing section, an affective tagging system XML for online
product reviews is established, and the tagging work of the first phase is basically comple-
ted- The affective corpus of online review is primarily constructed; which lays the founda-
tion for text emotion calculating and reasoning-

Key words: online review ; semantic network; affective corpus; affective tagging
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