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Well-known Journal Construction Need the

Quality Consciousness
Ma Guang

Abstract: Well-known journal construction should highlight the quality conscious-
ness Journal should be a competitive product, rather than a common one, or even a defec-
tive one. The so-called competitive product means innovation and breakthrough based on aca-
demic viewpoints and research findings; it could contain something substantially; it could
boost the discipline’ prosperity and promote researches in depth; it could enlighten the read-
er, lead academic trends, and promote social developments In terms of the editorial quali-
ty, there should be no errors in words, with a beautiful layout, excellent printing and per-
sonalized binding. Whether these three respects in planning topics, soliciting contributions
and editing quality can reflect the quality consciousness are directly concerned with the suc-
cess or failure of the well-known journal construction.

Key words: well-known journal construction; planning topics; soliciting contributions; ed-

iting quality
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