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The Definition of Abuse of Dominant Market Position by the Internet Enterprises
Shi Ying Shang Qin

Abstract: In recent years, a series of antitrust lawsuits about Chinese internet companies, especially the case

of 360 V. QQ, for its abusing of market dominant position, which was “the first Chinese case of internet an-

titrust”, indicated that the internet enterprises’ monopolistic behaviors mainly focused on the abuse of a domi-

nant position. The main economic characteristic of the internet enterprises is network effects. It determines that

when the antitrust law regulates the abuse of a dominant position by internet enterprises, the direct copy of

the traditional way to define the relevant markets and the market dominance is not suitable. When we define a

dominant position, in addition to market share, we should take into account barriers to entry. When we define

the abuse of market dominance by the internet enterprises, we should take into account the particularity of the

Internet enterprises, should keep a cautious attitude and apply the reasonable principle.

Keywords: the definition of the relevant market; market dominance; abuse of dominant position;

internet enterprises
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