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The Think-Tank Market for Ideas: Function, Regulation and

Management Innovation
Wang Zhenxia

Abstract; The market for ideas is the key to encouraging innovation. Think-tanks are the main
supplier of the product of “ideas” and the “pool” of innovation, and play an important role in

Chinese market for ideas. Based on the analysis of foreign think-tank development experience,

the article will draw some suggestions on how to build the Chinese-style think-tanks.
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