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A Study on the Objective Aspects of Price Discrimination

——From the Anti-monopoly Probe into Chinese Telecom

Ye Gao fen
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Abstract; Price discrimination is usually a practice that operators apply different prices to equivalent counter—

parties. The trading counterparties should include the final consumer, but it is not price discrimination when

the same trading partner was charged differently in two or more transactions. To estimate a behavior of price

discrimination, we should consider the transaction conditions in which many factors are involved, such as de-

livery time, delivery location, purchase amount and payment conditions, The basic standard of *“the same

products” should be “the same function” .

ded as “the same products” .

In principle, the products with slight differences should be regar-
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