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The Corporative Social Responsibility of the Chinese Enterprises in

Overseas Investment: An analysis Based on Case Studies

Shen Minghui

Zhang Zhongyuan

Abstract; With the rapid development of overseas investment from Chinese enterprises, a

series of problems emerge, including conflicts with local residents, lack of investment pro-

tection, frequent accidents and so on. These problems contribute to unsustainability of the

Chinese enterprises and damage to China’ s national image. In reference to the effective

measure of taking Corporative Social Responsibility (CSR) by companies from other coun-

tries, this article suggests that the Chinese enterprises need active performance of adequate

CSR in the local society, and put more emphasis on producing good social influences, so as

to better balance between economic interest and social impact on the country they invest

in. With the performance of CSR, it will be easier for them to reduce the unconventional

risks in overseas investment and prevent future risks in the Belt and Road cooperation.

Keywords: corporative social responsibility (CSR); overseas investment; national image;

non—government organization (NGO)

61



