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Loyalty Rebate in EC Competition Law
Ye Gaofen

Abstract. Loyalty rebate is conditioned on the customers’ engaging in loyal purchasing be-
havior and it is a common business activity involved price competition- However, in a certain
case; loyalty rebate provided by a dominant firm is probably the abuse of its market domi-
nant position- Therefore; how to distinguish legal or pro-competitive loyalty rebates from
anti—competitive or exclusionary ones is not only the hot issue among the scholars. but also
the difficulties in law enforcement in the world- EC competition law which treats loyalty re-
bate more and more prudently is a developed legal system, in which loyalty rebate is given an
overall evaluation of both its possible foreclosure impact on competition and its possible posi-
tive effects in terms of efficiency- The preceding analyses are guided by an effects-based ap-
proach in which the pricecost tests and the standard of the equally efficient competitors are
applied- The relevant legislation and enforcement experience of loyalty rebate in EC compe-
tition law is worth learning-

Key words: loyalty rebate; EC competition law ; anti-monopoly; effects-based approach

i RAE

B e RE e B BRI AU A RN SRR AL, BRI Y 12 A il A AL B A A Sfe 23 A B )
A, XA — AN ERAEIURR IREETRR, PRy — M ER RS, HBERRNEGEXMAR. Pk
LA 2 BHPIRS . ik, AT A A

AV ALEP A, BA R CMAGRE R, SV A G AU A A dr B Al AR ar Bl R
N7 AR AE R M AR, DRI A R 2 FA RAR S AR, A B2l R e S5 Y s
A AR A A LR Y ) L SR AR A i R SR AL I AT R . Ml A B B SR AC B Al £ BRI i R
RIEHIPAE, WAl 3R A5 A= di 1 i TRERE

(5t Hg)
« 90 .



