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On EU’s Culture Policy and its Cultural and Creative Industries Development
Xu Jin

Abstract; Culture development can not be separated from cultural and creative industries, because cultural
goods are embedded in and reflect the essence of national or regional culture (civilization) . EU’s cultural and
creative industries, which are one of the sources of its hard power, are the foundation of EU’s soft pow-
er. EU has introduced specific policies to promote the exchanges of European culture and the development of
the cultural and creative industries. EU tries to integrate its members’ national policies on a super-national
platform, and focuses on the continuity and diversity of its culture projects. EU stresses the economic and so-
cial effects of the cultural and creative industries, especially the uniqueness and non-replication of the content
embodied in the cultural goods
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